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The 10th edition of China (Shanghai) International Optics Fair 

(SIOF) marked her triumphant close on 27th February of 2010 

over the three show days.  

 

SIOF, the largest and premier optical fair in Asia, endorsed by the Ministry of Commerce, P.R. 

China and Shanghai Municipal People’s Government Foreign Economic Relations & Trade 

Commission, was hosted by China Optometric & Optical Association and China Light Industrial 

Corporation for Foreign Economic & Technical Co-operation and co-organized by Orient 

International Exhibition Co., Ltd.  

 

The timing of the 10th SIOF couldn’t be more perfect! Held in Shanghai, a city thrilled with hope 

and business opportunities by the upcoming World Expo 2010 she hosts, this year’s SIOF 

continued to perform as the timeliest platform for buyers from around the world to source 

innovative optical items and cutting edge equipment and technologies at the beginning of the 

year when the buying season commences.  

 

The 10th SIOF surpassed previous show records with 

overwhelming participation. This year the fair’s total exhibition 

area spanning over 38,000 square metres, witnessed a 

phenomenal success at Shanghai Everbright Convention & 

Exhibition Centre with 770 exhibitors, including principals and 

agents, from 25 countries and regions who fully occupied the East 

Hall and West Hall plus a temporary outdoor hall and all the 

function rooms of the nearby Shanghai Everbright International 

Hotel. Among them, 283 exhibitors are international ones, 

amounted to 37% of the total, 11% more than the previous 

record. SIOF 2010 also saw record-breaking 44000 visitor 

entries from 67 countries and regions.  
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Show’s Highlights 

38,000m² of exhibition area 

44000 visitor entries from 67 countries and regions 

770 exhibitors from 25 countries and regions 



Amidst the exhibitors were domestic pavilions of various optical 

production bases of China and overseas pavilions featuring 

delegations by SILMO Exhibition of France and Fukui Optical 

Industrial Association of Japan, their continual participation is a 

proof of their good result last year here.  

 

The essence of SIOF 2010 could boil 

down to two words – “diversification” and “creativity”. On display at the 

show were a wide spectrum of elite optical products and machinery, 

encompassing spectacle frames, sunglasses, lenses, contact lens, 

visual test equipment, raw materials, accessories and processing 

machinery.  

 

Brand proliferation was one of the show’s 

highlights. Beside the prestigious product 

trademarks of China, this year 339 famed 

international brands swamped the SIOF 

2010 and stole the limelight. These 

world-renowned brands include ADIDAS, 

BERLAC, BRIOT, BVLGARI, CANON, 

CAZAL, CELINE, CELINE DION, CHAROPS, CHARRIOL, CK, COUR CARRE, DOLCE & 

GABBANA, DONNA KARAN, DUNHILL, ERMENEGILDO 

ZEGNA, ESCADA, FENDI, FURLA, GERBBER COBURN, GIVENCHY,  

HYDRON, JEAN PAUL GAULTIER, KAME MANNEN, K-SWISS, 

LESS BY LESS THAN HUMAN, LEVI’S, LINDBERG, LOEWE, 

MENRAD, MERCEDES-BENZ, MISS SIXTY, MONT BLANC, 

MXC, NIDEK, NIKE, NOMAD, OXIBIS, PICHINA, PRADA, 

POLICE, PORTS, PORSCHE DESIGN, RALPH LAUREN, 

ROBERTO CAVALLI, RODENSTOCK, RUDY 

PROJECT, SALVATORE FERRAGAMO, SATISLOH, SEIKO, SHISEIDO, SILHOUETTE, S.T. 

DUPONT, TAKAGI, TOPCON, VERA WANG, VERSACE, VISIONIX, etc. 

(arranged in alphabetical order) This has further enhanced and 

strengthened our international status, as no other optical exhibitions in 

Asia – except our China International Optics Fair (CIOF) of Beijing held in 

autumn – contains so many leading brands! Moreover, visitors can easily 

explore the latest trends of optics in global markets as well as in China – 

the largest production nation of optical goods – under one roof!  

 

Myriads of V.I.P.s made their presence to show their support of the 

fair, including officials from Government Departments, chairmen and 

delegates of worldwide optical associations from France, Japan, 

Hong Kong, Malaysia, Singapore, Thailand and Taiwan Region, etc.  

 



 

For optical industry, 2009 was less likely to be a 

good year. In response, China launched the 

policies of consolidating economic growth, 

expanding internal demand and restructuring 

production system to straddle such a hectic 

year. Nevertheless, Chinese optical 

industry seemed to have been inflicted on the growth rate. 

According to China Customs’ statistics of the year 2009, the 

total export of Chinese optical goods was valued at USD 2.2 

billion while the total import amounted to USD 246 million, 

a 3.5% and 5.42% increase respectively, as compared to a 

13% and 22.91% growth of the year 2008.  

 

The 11th edition of SIOF will be held on 18th -20th February of 2011 and 

the 23rd edition of CIOF on 14th-16th September of 2010. Following the 

pace of economic recovery, SIOF and CIOF will surely gain another 

success by continuing to perform as the indispensable platform for 

buyers on the lookout for the most sought-after optical items! 
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Exhibitors’ Survey 

  Excellent Good Fair 

A Quality of Buyers 14% 63% 19% 

B Quantity of Buyers 5% 48% 40% 

C Overall Business Result gained from SIOF 2010 6% 46% 41% 

D Overall Performance of Fair Management 26% 10% 17% 

Buyers’ Survey: 

     A. Visitors’ Main Interests 

Visitors’ Main Interests  

Frames  66.80% 

Sunglasses  52.40% 

Lenses  57.20% 

Accessories  32.00% 

Machinery  27.60% 

Contact Lenses  21.60% 

Materials  13.20% 

Visual Test Equipment  10.00% 

Ophthalmic Products  11.60% 

Others  4.40% 
 

B. Business Nature of Visitors 

Trading Company  23.2% 

Manufacturer 18.6% 

Wholesaler 22.5% 

Distributor  11.9% 

Retailer/Chain Store  10.1% 

Buying Office  4.3% 

Agent  6.6% 

Designer  1.1% 

Services Company 1.4% 

Press/Publications  0.2% 

Others  0.1% 
 

 

Orient International Exhibition Co., Ltd. �ð�•�ÑL��)?œ�ÝL$�@	Ì  

Unit 602, Austin Tower, 22-26A Austin Avenue, Tsim Sha Tsui, Kowloon, Hong Kong  

Om$� �1Um�ê"m
T�Ã �¿+�CÃ22-26A �Q�� �H> 602 �x  
Tel +	A±: (852) 2789 3220               Fax�ô,ó : (852) 2789 3260           
E-mail +	F‚ : orientex@netvigator.com    Website5%NI: www.orientexhibition.com.hk 
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